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Introduction 

Welcome to the Online Starter Kit specifically for local businesses. In today's digital age, it's crucial 

for businesses, regardless of size, to have a robust online presence.  

This is especially true for local businesses that aim to attract and retain customers in their immediate 

vicinity.  

Our training program is designed to equip you with the tools, strategies, and insights needed to 

effectively promote your business online and drive tangible results. 

From the foundational steps of optimizing your online profiles on platforms like Google, Facebook, 

and Yelp 

Whether you're looking to enhance your brand's visibility, engage with your target audience, or 

boost sales and conversions, this training has got you covered.  

By the end of this training, you'll not only have a deep understanding of the digital landscape as it 

pertains to local businesses but also a practical roadmap to implement these strategies.  

 

 

Day 1: Conduct a Website Audit and Search Engine Optimization 

Analysis 

Local businesses are always looking for ways to improve their digital marketing strategies. One of the 

key components of any successful digital marketing plan is optimizing the company's website for 

search engines. This is where Day 1 of the 30-day digital marketing plan comes into play. 

On Day 1, businesses should conduct a website audit to identify any issues that may be hindering 

their search engine optimization (SEO) efforts. This audit should include an analysis of the website's 

content, structure, and technical aspects. By identifying and addressing these issues, businesses can 

improve their website's visibility and increase their chances of ranking higher in search engine 

results pages. 

Optimizing a website for search engines is an ongoing process, but Day 1 of the 30-day digital 

marketing plan is a crucial first step. By conducting a website audit and addressing any issues that 

are identified, businesses can lay the foundation for a successful SEO strategy that will help them 

attract more customers and grow their business. 

Conduct a Website Audit 

Why Conduct a Website Audit 

A website audit is a comprehensive analysis of a website’s performance, technical aspects, and 

content. It helps businesses identify areas of improvement and optimize their website for search 

engines. Conducting a website audit is essential for local businesses to ensure that their website is 

up-to-date, user-friendly, and optimized for search engines. A website audit can help local 

businesses identify technical issues, improve website speed, and enhance the user experience. 



How to Conduct a Website Audit 

Conducting a website audit involves several steps. First, businesses need to analyze their website’s 

technical aspects, such as website speed, mobile responsiveness, and website security. Second, 

businesses need to evaluate their website’s content, including website copy, images, and videos. 

Third, businesses need to assess their website’s search engine optimization (SEO) performance, 

including keyword usage, meta tags, and backlinks. Finally, businesses need to create an action plan 

to address any issues identified during the website audit. 

Tools for Conducting a Website Audit 

Several tools are available to help businesses conduct a website audit. Google Analytics and Google 

Search Console are free tools that can provide businesses with valuable insights into their website’s 

performance and SEO. Other tools, such as SEMrush and Ahrefs, offer more advanced features, such 

as competitor analysis and backlink tracking. These tools can help businesses identify areas of 

improvement and develop a comprehensive action plan to optimize their website for search engines. 

Overall, conducting a website audit is a crucial step for local businesses to optimize their website for 

search engines and improve their online presence. By identifying areas of improvement and 

developing an action plan, businesses can enhance their website’s performance, attract more 

visitors, and increase their online visibility. 

Optimizing Your Website for Search Engines 

Why Optimize Your Website for Search Engines 

Optimizing your website for search engines is essential for improving your website's visibility and 

ranking on search engines. A higher ranking on search engines means more traffic to your website, 

which can lead to increased sales and revenue. By optimizing your website for search engines, you 

can ensure that your website is easily found by potential customers who are searching for your 

products or services. 

How to Optimize Your Website for Search Engines 

There are several steps you can take to optimize your website for search engines. First, conduct a 

website audit to identify any technical issues that may be affecting your website's performance. This 

can include broken links, slow loading times, and poor mobile responsiveness. Once you have 

identified these issues, you can take steps to fix them and improve your website's performance. 

Next, focus on optimizing your website's content for search engines. This includes using relevant 

keywords in your website's content, meta tags, and descriptions. You should also ensure that your 

website's content is high-quality, engaging, and informative. This will not only improve your 

website's ranking on search engines, but it will also help to attract and retain potential customers. 

Finally, make sure that your website is user-friendly and easy to navigate. This includes having clear 

and concise navigation menus, easy-to-read fonts, and a clean and organized layout. By making your 

website user-friendly, you can improve the user experience and encourage visitors to spend more 

time on your website. 

Tools for Optimizing Your Website for Search Engines 

There are several tools available to help you optimize your website for search engines. These include 

keyword research tools, website audit tools, and content optimization tools. Some popular tools 



include Google Analytics, SEMrush, and Yoast SEO. Using these tools can help you identify areas for 

improvement and track your website's performance over time. By regularly monitoring and 

optimizing your website for search engines, you can ensure that your website remains visible and 

competitive in today's digital landscape. 

AI Prompts 

1. ChatGPT, explain the primary objectives of a website audit for local businesses. 

2. ChatGPT, describe the importance of search engine optimization for local businesses and 

how it fits into their overall digital marketing strategy. 

3. ChatGPT, list some popular tools that businesses can use to conduct a website audit and 

how tools like Google Analytics and Google Search Console can be beneficial. 

4. ChatGPT, provide guidance on how businesses can ensure their website content is optimized 

for search engines, emphasizing the role of keywords, meta tags, and descriptions. 

5. ChatGPT, identify common technical issues that can hinder a website's SEO performance and 

suggest ways businesses can address these issues to enhance website speed and user experience. 

6. ChatGPT, explain why user experience is a critical component of SEO and how businesses 

can improve their website's user-friendliness and navigation. 

7. ChatGPT, advise on how businesses can monitor and track their website's SEO performance 

over time and the importance of regular updates and optimization in the digital landscape. 

 

  

Day 2: Optimizing Google Business Profile 

Setting up a Google Business Profile profile and optimizing it is an essential part of any digital 

marketing plan for local businesses. On Day 2 of the 30-day plan, businesses will learn how to create 

a Google Business Profile listing and ensure that it is optimized for maximum visibility and 

engagement. 

Google Business Profile is a free tool that allows businesses to manage their online presence across 

Google, including Search and Maps. By creating a profile, businesses can provide customers with 

important information such as their address, phone number, website, and hours of operation. 

Optimizing this profile can help local businesses appear in Google's Local Pack, which is a highly 

visible section of search results that includes a map and three local businesses. 

Optimizing a Google Business Profile profile involves several steps, including verifying the business's 

information, adding photos, responding to customer reviews, and creating posts. By completing 

these tasks, businesses can improve their online visibility, attract more customers, and ultimately 

increase revenue. Day 2 of the 30-day digital marketing plan is a crucial step for any local business 

looking to improve their online presence and reach more customers. 

Set up a Google Business Profile profile and optimize it 

Why Google Business Profile is important for local businesses 



Google Business Profile is a free tool that enables businesses to create and manage their online 

presence across Google, including search and maps. This is particularly important for local 

businesses, as it allows them to appear in relevant search results when potential customers are 

searching for products or services in their area. By claiming and optimizing your Google Business 

Profile profile, you can increase your visibility, attract more customers, and improve your online 

reputation. 

How to set up a Google Business Profile profile 

Setting up a Google Business Profile profile is a simple process that can be completed in a few easy 

steps. First, create a Google account or sign in to your existing one. Then, visit the Google Business 

Profile website and click on the "Start Now" button. Follow the prompts to enter your business 

information, including your name, address, phone number, and website. Once you have verified 

your business, you can begin optimizing your profile. 

Optimizing your Google Business Profile profile 

Optimizing your Google Business Profile profile involves providing as much accurate and relevant 

information as possible. This includes adding photos of your business, updating your hours of 

operation, and responding to customer reviews. You can also add additional details, such as your 

business category, services, and products. By providing this information, you can increase your 

chances of appearing in relevant search results and attracting more customers. 

Benefits of optimizing your Google Business Profile profile 

Optimizing your Google Business Profile profile can have numerous benefits for your local business. 

By appearing in relevant search results, you can increase your visibility and attract more customers. 

You can also improve your online reputation by responding to reviews and providing accurate 

information. Additionally, by adding photos and other details, you can give potential customers a 

better idea of what your business has to offer. Overall, optimizing your Google Business Profile 

profile is a simple and effective way to improve your online presence and attract more customers. 

Define Your Target Audience and Set Goals 

Before starting any digital marketing plan, it is crucial to define your target audience and set specific 

goals. This will help you create a more effective and efficient plan that will reach the right people 

and achieve your desired results. 

Why Defining Your Target Audience is Important 

Defining your target audience helps you understand who your customers are, what they need, and 

how to reach them. This information is crucial for creating a successful marketing plan that 

resonates with your audience and drives conversions. Without a clear understanding of your target 

audience, your marketing efforts may be wasted on people who are not interested in your products 

or services. 

How to Define Your Target Audience 

There are several ways to define your target audience, including: 

● Conducting market research to gather information about your customers, such as 

demographics, interests, and behaviors. 



● Creating customer personas that represent your ideal customers based on research and 

data. 

● Using data from your website, social media, and other digital channels to analyze your 

audience and their behavior. 

Setting SMART Goals for Your Digital Marketing Plan 

Once you have defined your target audience, it is important to set specific, measurable, achievable, 

relevant, and time-bound (SMART) goals for your digital marketing plan. This will help you track your 

progress and ensure that your efforts are aligned with your overall business objectives. Some 

examples of SMART goals include: 

• Increase website traffic By 20% Within 3 months 

• To generate more leads By the end of Q2 

• Boost social media engagement By 15% Within 2 months 

• To increase brand awareness 30% By the end of the year 

Setting SMART goals will help you stay focused and motivated throughout your digital marketing 

plan. By defining your target audience and setting specific goals, you can create a more effective and 

efficient plan that drives results for your local business. 

Claiming and Optimizing Local Listings 

Why Claiming and Optimizing Local Listings is Important 

Local listings are online directories that provide information about businesses, such as their name, 

address, phone number, and website. Claiming and optimizing these listings can help local 

businesses improve their online visibility, attract more customers, and increase their revenue. When 

local listings are claimed and optimized, they provide accurate and consistent information about the 

business, making it easier for customers to find them. This is especially important for businesses that 

rely on foot traffic or local customers. Additionally, claiming and optimizing local listings can also 

improve a business's search engine optimization (SEO) efforts, making it easier for them to rank 

higher in search results. 

How to Claim and Optimize Local Listings 

Claiming and optimizing local listings is a relatively simple process that can be done for free. To get 

started, businesses should search for their business name and location on popular local directories 

such as Google Business Profile, Yelp, and Bing Places. If the business is already listed, they can claim 

the listing by following the instructions provided by the directory. If the business is not listed, they 

can create a new listing. Once the listing is claimed, businesses should ensure that all of the 

information provided is accurate and up-to-date. This includes the business name, address, phone 

number, website, hours of operation, and any other relevant information. Businesses should also 

add photos and videos to their listings to make them more visually appealing and engaging. 

Benefits of Optimizing Your Local Listings 

Optimizing local listings can provide a number of benefits for local businesses. Some of the key 

benefits include: - Improved online visibility: Optimized local listings can help businesses appear 

higher in search results, making it easier for customers to find them. - Increased website traffic: 



Local listings can drive traffic to a business's website, helping them attract more customers and 

generate more revenue. - Better customer engagement: Local listings provide customers with 

valuable information about the business, such as its hours of operation, reviews, and photos, making 

it easier for them to engage with the business. In summary, claiming and optimizing local listings is 

an important part of any digital marketing plan for local businesses. By ensuring that their listings 

are accurate and up-to-date, businesses can improve their online visibility, attract more customers, 

and increase their revenue. 

Developing a Content Strategy 

Why having a content strategy is important 

Developing a content strategy is essential for local businesses looking to grow their online presence. 

A content strategy allows businesses to stay organized and consistent with their messaging, as well 

as target their audience with relevant and engaging content. By creating a strategy, businesses can 

ensure that their content is aligned with their overall goals and objectives, and that they are 

providing value to their customers. 

How to develop a content strategy 

Developing a content strategy involves several key steps. The first step is to identify the target 

audience and determine what type of content will resonate with them. This can be done through 

market research and analyzing customer behavior. The next step is to set goals and objectives for 

the content, such as increasing website traffic or generating leads. Once the goals are established, 

businesses can create a content calendar and plan out the types of content they will create and 

when it will be published. It is also important to measure the success of the content strategy and 

make adjustments as needed. 

Types of content to create for local businesses 

There are several types of content that local businesses can create to engage with their audience. 

Blog posts are a great way to provide valuable information and establish thought leadership in the 

industry. Social media posts are another effective way to reach customers and promote products 

and services. Videos and podcasts can also be used to provide information and entertain customers. 

Finally, email newsletters can keep customers informed of new products, services, and promotions. 

Overall, developing a content strategy is an important aspect of digital marketing for local 

businesses. By following these steps and creating engaging and relevant content, businesses can 

attract and retain customers, increase their online presence, and achieve their goals and objectives. 

Implementing Social Media Marketing for Local Businesses 

Why Social Media Marketing is Important for Local Businesses 

Social media marketing is crucial for local businesses as it allows them to connect with their 

audience on a more personal level. It provides an opportunity to showcase their brand, products, 

and services to potential customers. Social media platforms also allow businesses to engage with 

their audience, build relationships, and increase brand loyalty. By implementing a social media 

marketing strategy, local businesses can increase their online presence and reach a wider audience. 

How to Implement a Social Media Marketing Strategy 



To implement a social media marketing strategy, local businesses need to first identify their target 

audience and the social media platforms they use the most. They should then create a social media 

content calendar and plan out their posts in advance. It's important to create engaging and 

informative content that resonates with their audience. Local businesses should also make use of 

hashtags, geotags, and location-based targeting to increase their visibility on social media. 

Best Practices for Social Media Marketing 

When implementing a social media marketing strategy, local businesses should keep in mind a few 

best practices. First, they should be consistent with their posting schedule and ensure that their 

content is high-quality and relevant. They should also engage with their audience by responding to 

comments and messages promptly. Local businesses should also make use of paid advertising on 

social media platforms to increase their reach and target specific audiences. Finally, they should 

track their social media metrics to measure the success of their strategy and make adjustments as 

needed. Overall, implementing a social media marketing strategy can greatly benefit local businesses 

and help them reach a wider audience. By following best practices and creating engaging content, 

businesses can increase their online presence and build relationships with their audience. 

AI Prompts 

1. ChatGPT, explain the significance of Google Business Profile for local businesses and how it 

can impact their online visibility. 

2. ChatGPT, provide a step-by-step guide on setting up and optimizing a Google Business 

Profile for maximum engagement. 

3. ChatGPT, discuss the importance of defining a target audience in a digital marketing plan 

and how it can influence the overall strategy. 

4. ChatGPT, elaborate on the benefits of claiming and optimizing local listings for local 

businesses and how it can enhance their online reputation. 

5. ChatGPT, outline the key components of developing a content strategy for local businesses 

and the types of content they should prioritize. 

6. ChatGPT, describe the role of social media marketing in a local business's digital marketing 

plan and the best practices they should adopt. 

7. ChatGPT, provide insights on how local businesses can measure the success of their social 

media marketing efforts and adjust their strategies accordingly. 

 

Want Us to Help? 

We understand how busy you probably are. You’re not alone. In fact, most of our clients are in the 

same boat. 

Too busy to do the things they know they should be doing but can’t because they simply don’t have 

time. 

That’s where we come in. 

We provide digital marketing services and focus on the small to medium sized business. 



If you want to quickly take your business to the next level check our 30 day Playbook available here  

We provide premium webhosting and marketing portals designed to get outstanding results without 

breaking the bank. 

If you would like to see how we  can help you, please visit us here 

If you would like to discuss any aspects of your marketing requitements, please call us during normal 

office hours for a no obligation chat  

https://inboxingprohost.com/ 

44 1709 445 076 

Email: support@inboxingprohost.com 

https://inboxingprohost.com/index.php/30-day-playbook/
https://inboxingprohost.com/

